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THE DANNON COMPANY MAKES SIGNIFICANT YEAR ONE PROGRESS
TOWARD PARTNERSHIP FOR A HEALTHIER AMERICA COMMITMENT

In February 2015 The Dannon Company announced significant progress in three of the four goals of
its commitment with the Partnership for a Healthier America (PHA) - including improvements in
the nutrient profile of its products as well as more than $1 million invested in nutrition research
and education during the first year (July 2013 - June 2014) of its three-year commitment.
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